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SARWA @CAPITAL




DISCLAIMER

NOTEREGARDING FORWARD-LOOKING STATEMENTS

THISDOCUMENT CONTAINS STATEMENTSHATARE, OR MAY BE DEEMED TO BE, o0FORWARD-LOOKING STATEMENTSWHICH ARE NOT HISTORICALFACTSBUTRATHERARE
STATEMENT®OF FUTUREEXPECTATIONSAND PROJECTIONSBASEDON MANAGEMENTG VIEWSAND ASSUMPTIONSREGARDING TRENDSN THEEGYPTIAN,MIDDLE EASTERN,
EUROPEANAND INTERNATIONALFINANCIAL MARKETSAND REGIONAL ECONOMIES, THEPOLITICALCLIMATEIN WHICH THECOMPANY OPERATESND OTHERFACTORS THESE
FORWARD-LOOKING STATEMENTE&AN BEIDENTIFIECBY THEUSEOF FORWARD-LOOKING TERMINOLOGY, INCLUDING THEWORDS OANTICIPATESR) OBELIEVES®, OESTIMATES,
OEXPECT®, 0INTENDS) OMAY 0 OR 0SHOULDY OR, IN EACH CASE, THENEGATIVEOR OTHERVARIATIONSOR COMPARABLE TERMINOLOGYOR BY DISCUSSIONSF STRATEGIES,
PLANS, OBJECTIVES,GOALS, FUTUREEVENTSOR INTENTIONS FORWARD-LOOKING STATEMENT3PPEAR IN A NUMBER OF PLACES THROUGHOUT THISDOCUMENT AND
INCLUDE STATEMENT®EGARDING MANAGEMENTGS INTENTIONSBELIEF®R CURRENTEXPECTATIONSCONCERNING, AMONG OTHERTHINGS, THECOMPANY &5 RESULT®F
OPERATIONS FINANCIAL CONDITION, LIQUIDITY PROSPECTUSGROWTH, STRATEGIEAND DIVIDEND POLICY AND THEDEVELOPMENTOF INDUSTRIESN WHICH THECOMPANY
OPERATES

THESEEORWARD-LOOKING STATEMENTBRESUBJECTTO A NUMBEROF RISKAND UNCERTAINTIEQMANY OF WHICH MAY BEBEYOND THECOMPANY 65CONTROL. THEREFORE,
IMPORTANT FACTORSMAY BE OF CONSEQUENCE TO THECOMPANY &5 ACTUAL FUTURERESULTINSOFAR THAT THEYMAY DIFFERMATERIALLYFROM EXPECTATIONSALL
FORWARD-LOOKING STATEMENTSPEAKONLY AS AT THEDATEOF THISDOCUMENT. NEITHER HECOMPANY, THESHAREHOLDERSIOR THESELLSIDEADVISOR UNDERTAKEANY
OBLIGATION TO UPDATE,REVISEOR STATEPUBLICLYANY CHANGE IN FORWARD-LOOKING STATEMENTSVHETHERAS A RESULDF NEW INFORMATION, FUTUREVENTSOR
OTHERWISE

ALTHOUGH THECOMPANY BELIEVEIHATTHEPLANS,INTENTIONSAND EXPECTATIONREFLECTEDN, OR SUGGESTEIBY, THEFORWARD-LOOKING STATEMENTSIADE IN THIS
DOCUMENT ARE REASONABLE,THECOMPANY MAY NOT ULTIMATELYACHIEVE SUCH PLANS, INTENTIONSOR EXPECTATIONSTHESECAUTIONARY STATEMENT®UALIFY ALL
FORWARD-LOOKING STATEMENTATTRIBUTABLEO THECOMPANY OR ANY PERSON(S)ACTING ON ITSBEHALE BY ACCEPTING RECEIPTOF THISDOCUMENT, THEINVESTOR
ACKNOWLEDGES ITSSTRICTCONFIDENTIALITY THISDOCUMENT MAY NOT BE COPIED, REPRODUCED,OR DISTRIBUTEDO OTHERSAT ANY TIMEWITHOUTPRIOR WRITTEN
CONSENTOF THESELLSIDEADVISOR.



SARWA CAPITAL IN NUMBERS

16+ EGP16.8 Bn+ 95K+ EGP14 Bn+
Years in Consumer Financed since Clients served Securitization
Credit iInception Issuances
0
1,500+ 135K RSN 0.3%
Points of Sale Loans approved P Default Rate

Clients



SCOPE OF BUSINESS

RETAILFINANCE ENTERPRISE FINANCE INSURANCE

Insurance Brokerage

Auto Credit Debt Capital Market Advisory
Consumer Credit Fixed Income Treasury

Life & Non -Life Insurance

Retall Insurance

Residential Mortgage Leasing

Home Finishing Credit Factoring Third Party Administration




UNIQUE BUSINESS MODEL

Distribution Origination & Underwriting Funding
Oriqgin C redit Risk \ Collec C - Cost Fundin S itizati
 Reach Partnerships Relationships Lot | | ASSet I | Lustomer, Brand ~of J | =ecunzation |
ation Manageme  Knowledge @ -tion  Service Loyalty ' capital Sources  Expertise
A Nationwide reach through a network A Proprietary credit assessment process A Fully automated collection process A Funding and discounting credit
of brand partnerships and indirect A Internal credit scoring system with direct debit as the primary facilities with over 10 banks
, relationships A Well trained team with expertise in collection method A Sarwa is the dominant securitization
A A number of partnerships offering whit investigations and fraud detection A A customer service model focusing on player in Egypt, having completed the
e labelled products to enhance A Assessment of target sectors and  assets customer experience to enhance first securitization in 2005 and
, brand loyalty as part of the loan approval process customer retention and create brand continually leading the market since
A Introduction of various novel solutions loyalty

to enhance customer experience



Own Brands

Key Brands Contact gGeg p!US contactcars‘\
easin g comW
White Label
A Egypt & largest consumer and structured finance
provider ‘,;:,4,:5;
A Sarwa operates under its own brands in addition FI'NAN‘CE IgN  PRANCTN e
to other white -labeled brands in partnership with nadern Finance <l -
major Egyptian corporations N AN CE

BY WADI DEGLA

A A track record of over 16 years in consumer

finance focused mainly on asset based lending partnerships

N

P~
AMER EALM HILLS

DEYELOPMENTS

Carrefour

Ca reem (?ELT:-’IH’EK

cdirl k! gty

... among others



DELTA 354
PORT SAID 2

ALEXANDRIA 165

NATIONWIDE
REACH MATRUH

SOUTH SINAI

CAIRO 499

Sarwa operates one of the largest consumer finance
networks through a number of partnerships, the
Introduction of while label products, and a large
merchant network

Own brands
Partnerships
White label

o X o UPPER EGYPT 124
O Get go network

Sharm 8 Sheikn
A .;O.

SHARM ELSHEIKH 5
HURGHADA 40

LUXOR

Person per square kilometer

0 10 100 1,000 5,000 andabove

0 26 259 2,590 12,950 and above
Person per square mile




First Securitization
In Egypt

Issued at height of financial

crisis - with a creative
interest rate structure

LEADERS

Issued 4 months after
January 2011 revolution

Issued during political

unrest (constitutional

declaration) in December

2012

Largest size bond

including first refinancing
of existing securitization

IN STRUCTURED FINANCE

First real estate

receivables-backed

securitization

Egypt® Largest Ever
Securitization Issuance

Contact

Fixed Rate Bond

EGP 140mn

Lead Manager

@ .

December 2005

Contact

Floating Rate Bond

EGP 392mn

Lead Manager

@ .

December 2008

Contact

Fixed Rate Bond

EGP 350mn

Lead Manager

@ .

June 2011

Contact

Fixed Rate Bond

EGP 814mn

Lead Manager

@ .

December 2012

Contact

Fixed Rate Bond

EGP 899mn

Lead Manager

@ .

June 2014

Fixed Rate Bond

EGP 201mn

Lead Manager

@ .

January 2015

Contact

Fixed Rate Bond

EGP 2,030mn

Lead Manager

@ .

April 2018




